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Core Business
Align with business group structure is effective from January 1st, 2022 onwards

To be the world s leading alliance for jewelry businesses that enables the 

valued partners to achieve the mutual growth and success

Production Base Omnichannel Distribution Base
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Sale Performance 3 months

2nd Quarter FY2022 vs FY2021
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Sale Performance 6 months

First-Half FY2022 vs FY2021
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GP first-half - FY2022 vs FY2021
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SG&A first-half - FY2022 vs FY2021
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**Excluded Gain(Loss) on exchange rate. 

Operating Profit Before Interest and Tax



Financial Performance Q2 202
Unit: Million THB
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April - June January - June

2022 2021 Change (%) 2022 2021 Change (%)

Sale revenue 877.57 542.56 61.75% 1,622.20 1,048.43 54.73%

Cost of sales 671.70 462.46 45.24% 1,229.37 830.69 47.99%

Gross profit 205.87 80.10 157.02% 392.83 217.74 80.41%

Gross profit margin 23.46% 14.76% 58.94% 24.22% 20.77% 16.61%

Selling and administrative expenses 147.77 139.96 5.58% 295.94 294.54 0.48%

Operating profit (Loss) 58.10 (59.86) 197.06% 96.89 (76.80) 226.16%

Finance cost 7.10 8.32 (14.66%) 13.76 19.48 (29.36%)

Gain (Loss) on exchange rate 15.03 27.84 (46.01%) (13.32) 69.77 (119.09%)

Other items (expenses) 7.22 0.64 1,028.13% 12.13 11.06 9.67%

Unrealized gain (loss) on market price of raw material 14.42 (11.73) 222.93% (0.55) 22.63 (102.43%)

Tax income (expenses) (13.66) (8.56) 59.58% (11.89) (19.06) (37.62%)

Non-controlling interests of the subsidiaries 0.98 (3.14) 131.21% 1.30 (5.90) 122.03%

Profit (Loss) on equity holders of the Company 73.03 (56.85) 228.46% 68.20 (5.98) 1,240.47%



Gold Market Price
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Q2 2022 Q2 2021 1H 2022 1H 2021

MTM Gold Price

-6% +7% +3% -1%

Effect from MTM Gain Loss Loss Gain



Statement of financial position of Pranda Group 
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644.89 625.95 

586.62 586.46 

41.28 49.79 

1,563.30 1,674.25 

328.01 
416.77 

397.82 
314.57 

31-Dec-21 30-Jun-22

Total Assets

Cash and cash equivalents

Trade and other receivables

Inventories

Other Current Asset

Investment properties

Property, plant and equipment

Other Non-Current Asset

3,788.80
3,889.90

2,136.70 2,158.81 

372.72 369.88 

361.05 358.31 

87.10 33.01 

831.23 969.89 

31-Dec-21 30-Jun-22

Total Liabilities and Shareholders' Equity

Trade and other payables
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Other Current Liabilities
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Total shareholders' equity

3,788.80
3,889.90

Unit : million Baht
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Cash Flow

January - June

2022 2021

Cash Flow from Operating Activities 33.92 124.71

Cash Flow from Investing Activities (12.83) (16.14)

Cash Flow from Financing Activities (110.87) (62.04)

Exchange difference on Translation Adjustment 6.53 (77.74)

Net Cash Flow (83.25) (31.21)

Unit: Million Baht
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Key Strategic Plan

• Keep focus on Strategic Partner for affordable fine 
jewelry brands

• Solid customer portfolio leading brands and designers 
in affordable fine jewelry continue growth

• Focus on key partners to Balance order planning and 
entice customers for ordering during low season.
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Production Base



Production Base (Cont.)
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Production Base (Cont.)
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Omnichannel Distribution Base

19

• Thailand
• Vietnam
• India (Prima Art)

• United Kingdom

Key Market Outlook 



Thailand
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Unit: Million Baht



Thailand

67 POS

YTD22

Offline

+47%  YOY

As of June 2022

Shop

Kiosk

Counter

Online Marketplace

YTD22

Online 

+39%  YOY

Social Commerce
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**YTD sale up to date 31 July 2022



Reinforcing Expertise in High Craftsmanship Collection
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Offering Unique Designs for Engagement & Wedding
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Expanding Affordable Jewelry Ranges – Younger Segments
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DEVOTION SERIES launch in Q2 2022
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Vietnam
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Unit: Million Baht

9M FY2022 

Expected Below Target 28%
Estimated + 48% YoY
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9 POS

(HN = 5, HCMC = 4) 

YTD 2022

+39% YOY

Vietnam

Hanoi

Ho Chi Minh

Vincom Dong Khoi, Ho Chi Minh

Aeon Mall, Ho Chi Minh

Vincom Batrieu, Hanoi 
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**YTD sale up to date 14 Aug 2022



Vietnam

High Craftsmanship PRIMA ART
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Unit: Million Baht
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YTD 2022

+186% YOY

**YTD sale up to date 31 Jul 2022

As of Jun 2022
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In Shop BrandingGallery Easel stands

India
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India

Prima Art Gallery in Trusted Jewelry Retailer



IIJS Exhibition (4th -8th Aug 2022)  
33

India



United Kingdom
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Expected Below Target 36%
Estimated - 27% YoY
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Gemondo Channel 

Own Website

Gemondo App (Mobile)www.gemondo.com
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Gemondo Channel 

Marketplace

Amazon Wolf and Badger
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Omnichannel Distribution

Unit: Million Baht



Disclaimer

In the presentation, even though the slideshow presents for the Pranda, the 
presentation still adds a disclaimer stating that the views in a presentation are 
our own. Also, the content of this presentation is proprietary and confidential 
information of Pranda Jewelry PCL. It is not intended to be distributed to any third 
party without any written consent from Pranda Jewelry PCL



THANK
YOU

www.pranda.com


