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Core Business

Align with business group structure is effective from January 15t, 2022 onwards

“To be the world’s leading alliance for jewelry businesses that enables the

valued partners to achieve the mutual growth and success”
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Sale Performance 9 months
FY2023 vs FY2022
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Gross Profit Margin

27% 27%

26% 2504 27% 25% 23%

23%
20%

273.83 20%
228.15 241.27 253.60

197.77 186.96 20°-87 186.63
141.72 162.34 137 63 160 81 135 53
] 47 36 I 80 10 I == Amit.(MB)
-

Q1'20 Q2'20 Q3'20 Q4'20 Q1'21 Q221 Q321 Q4'21 Q1'22 Q2'22 Q322 Q4'22 Q1'23 Q2'23 Q3'23

GP 9 months - FY2023 vs FY2022

17% 0 44%
— % % o
437

304 308
240
YTD 2022 YTD 2023 YTD 2022 YTD 2023
Production Unit** Omni-Channel Unit**

J ) PRANDA **Before elimination of intercompany transactions



S G &A W SG&A [MB.]

205
199 190
163
157 155 1,0 138 28 148 148 150 158 160
125

Q1'20 Q220 Q3'20 Q4'20 Q1'21 Q2'21 Q3'21 Q4'21 Q1'22 Q2'22 Q3'22 Q4'22 Q1'23 Q2'23 Q3'23

SG&A 9 months - FY2023 vs FY2022

A 21 VB, 9% A 38VB, 3%

239 260 290 299

YTD 2022 YTD 2023 YTD 2022 YTD 2023
H 1+%x* M 1
Production Unit Omni-Channel Unit**

@) rrANDA **Before elimination of intercompany transactions




Financial Performance Q3 2023 -

2023 2022 Change (%) 2023 2022 Change (%)
Sale revenue 937.14 1,032.63 (9.25%) 2,291.50 2,654.83 (13.69%)
Cost of sales 750.51 758.80 (1.09%) 1,808.53 1,988.18 (9.04%)
Gross profit 186.63 273.83 (31.84%) 482.97 666.65 (27.55%)
Gross profit margin 19.91% 26.52% (24.92%) 21.08% 25.11% (16.05%)
Selling and administrative expenses 159.89 150.45 6.27% 480.60 446.39 7.66%
Operating profit (Loss) 26.74 123.38 (78.33%) 2.37 220.26 (98.92%)
Finance cost 7.91 5.30 49.25% 21.61 17.55 23.13%
Gain (Loss) on exchange rate (12.05) (26.09) (53.81%) (7.50) (39.41) (80.97%)
Other items (expenses) 9.64 1.88 412.77% 18.44 12.49 47.64%
Unrealized gain (loss) on market price of raw material 4.26 20.43 (79.15%) (10.96) 19.89 (155.10%)
Tax income (expenses) (10.00) (39.36) 74.59% (21.22) (51.25) (58.60%)
Non-controlling interests of the subsidiaries 4.55 0.86 429.07% 12.57 2.16 481.94%
Profit (Loss) on equity holders of the Company 6.13 74.08 (91.73%) (53.05) 142.27 (137.29%)
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Statement of financial position of Pranda Group

Unit : Million Baht

Total Assets Total Liabilities and Shareholders' Equity

3.665.98
3.582.75 3,665.98 3.582.75

B Cash and cash equivalents

B Trade and other payables
Trade and other receivables

Current portion of long-term loans
B Inventories

1,620.14 1,529.89 B Other Current Liabilities

B Other Current Asset
B Other non-current liabilities

W Investment properties
B Total shareholders' equity

M Property, plant and equipment 2.261.16 2,346.72

W Other Non-Current Asset

30-Sep-23 31-Dec-22 30-Sep-23 31-Dec-22
10



Cash Flow

Unit: Million Baht

2023 2022
Cash Flow from Operating Activities 81.06 (11.95)
Cash Flow from Investing Activities (27.77) (37.03)
Cash Flow from Financing Activities (106.91) (64.23)
Exchange difference on Translation Adjustment 9.85 38.37

Net Cash Flow (43.78) (74.84)

11



03 2023 Strategic Plan and progress




Production Base

Key Strategic Plan

* Reinforce Customer Trust by improving delivery lead
time and competitive price for long-term growth

« Keep focus on Strategic Partner who are leading Brands
and Designers in accessible luxury jewelry

« Work with key partners to optimize Order Planning and
balancing capacity utilization throughout the year.




Production Base con)

Outlook FY2023

 QOrder on hand Growth

Positive trend - Lower gap
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Production Base con)

Outlook FY2023 _ _
« Expecting slightly below target for 2H 2023

Ql Q2 Q3 Q4

=¢—Target FY2023 Forecast FY2023
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P rOd UCtIOn Base - Sale Target

5 12M FY2023 ;
Unit: Million Baht . Expected Below Target 12% |
: (-15% YoY) |

2,698

2,152

FY2021 FY2022 Actual Target Forecast
OMFY2022 FY2023 FY2023

B Actual B8 Target 9M FY2023
#2 Forecast Q4 2023 E# Target Q4 FY2023




Omnichannel Distribution Base

Key Market Outlook
PRIMA GEMQONDO
e Thailand  United Klnngm
* Vietham

 |ndia (Prima Art)

17



Thailand - Prima

Key Strategic Plan

« Grow new customer base especially on
Young Generation segment

« Maintain existing customer with strong CRM
program and Exclusive offers

« Expand presence with online channels

- Change New Image PRIMA Flagship Store.

PRANDA

GROUP




== Thailand

Counter

/0 POS

As of Sep 2023

Q3 2023
Offline
-0.9% YOY

CENTRAL [ . Kg@\{ ”//%

~DO D
GROUEF RS CIN

Cenral

B Shopee REM ol

Office ey;
M, iz sor2s

.co.th

Online Marketplace

a € ;)www.primagold.co.th

Own Channel

Q3 2023

Online
-24% YQOY
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== Thailand

OUtIOOk FY2023 Unit: Million Baht
89
Monthly sale trend
77 *
78
——2022
—e—2023
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

* % * %
PRANDA YTD sale up to date 26 November 2023

GROUP



== Thailand

PRIMA

Outlook FY2023 ‘XCLUSIVE

* |ncrease Active Customer - Prestige and Pre-member

Prestige Pre-member A 17% S g i 1&»
A 9% N L
‘ T g | o
WIF! 15 g ()
l_.).()()()
SUWS! VOUCHER THE CORAL LOUNGE
Outlook:

Expect revenue from New Customer continue growth.



PRIMA Personalized Plus Experience

Central Hatyai Central Khonkaen Central Bangna
(28t June - 2nd July 2023) (81 Aug - 14t Aug 2023) (21st Sep - 4th Oct 2023)




New Image - PRIMA Flagship Store @ Siam Paragon
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E Thal |aﬂd - Sale Target

12M FY2023
Expected Below Target 22%
(-6% YoY)

Unit: Million Baht

749

580

HE Target 9M FY2023

if Target Q4 FY2023

. Actual

Forecast Q4 2023

FY2021 FY2022 Actual Target Forecast
9MFY2022 FY2023 FY2023

PRIMA

FRIMA GOLD « PRIMA DIAMOND + FRIMA ART
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Vietham - Prima

Key Strategic Plan

* Reposition PRIMA fine jewelry strategy

« Expand Prima Art via Standalone /
Authorized retailer in main city

« Explore possibility to expand Corporate
sales and ODM Sales.

Diamond Plaza, HCMC

§:Q%D PRANDA
GROUP

25



Vietham

Hung Vuong Plaza, HCMC

4 POSs
(HN = 1, HCMC = 3)
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PRIMA P% "
PRIMA GOLD ¢ PRIMA AAT <

Vincom Dong Khoi, HCMC

YTD 2023

- 23% YOY

¥*YTD sale up to date 20 November 2023**

FY2022 9 POSs
(HN =5, HCMC = 4)



Vietham

Reposition PRIMA fine jewelry strategy

Diamond Plaza Lotte Lieu Gial
Collaborate with Shopping Mall (VIP day 21/7 - 23/7) Collaborate with Shopping Mall (VIP day 21/7 - 23/7)



Vietham

Expand Prima Art via Standalone / Authorized Retailer

Plan to open PA Counter Standalone 2 locations in 2023

e —

PRIMAART

KHAM PHA CUA HANG PRIMA ART TAI HUNG VUGONG PLAZA

Hung Vuong Plaza, HCM, 2nd Floor Trang Tien Plaza, Hanoli, 4th Floor
Grand opening on 29t September 2023 To be opening end November 2023



Vietham

Expand Prima Art via Standalone / Authorized Retailer

Plan to open Authorized Retailers 3 locations in 2023

i
P v

Sacombank-SBJ, HCMC Kim Quoc Tien, Hai Phong

Opened February 2023 To be opening end November 2023



Vietnam

Explore possibility to expand Corporate sales

Gold Plated Statue Focus on Gold Sheet Corporate Jewelry



Vl etn am - Sale Target

Unit: Million Baht

FY2021

FY2022

12M FY2023
Expected Below Target 21%
(-19% YoY)

HE Target 9M FY2023

if Target Q4 FY2023

. Actual

Forecast Q4 2023

Actual Target Forecast
9MFY2022 FY2023 12MFY2023

PRIMA

FRIMA GOLD « PRIMA DIAMOND + FRIMA ART
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India = Prima Art

Key Strategic Plan

PRIMA ART

The Art of Gold

« Focus on new and existing Key Accounts with
high profitability and Active TRJs

* Focus on bigger size (Class B: size A4- A6),
Class A: size A1-A3)

* Increase Brand Visibility by promoting “Prima
Art Gallery” and “in-shop branding” at Trusted

Retail Jewelers
99.90% 24k Gold

Authentic Designs | Exquisite Craftsmanship
« Launch new Spiritual Collection to capture
younger consumer base

www.primaarLin | U735061 97675 | #EternalDevotion | Follow us onfEw w

« Utilize full capacity in Q4/2023 in response to S —. — s |

growing demand.

32
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i PRIMA ART

The Art of Gold

Himachal
Pradesh

s O ) ACTIVE TRJs Across India

g khand
e N As of September 2023
e 0“'""

Arunachal Pradesh

"""6*"" ACTIVE TR)'s ACROSS INDIA AS ON SEPT'2023
Assam -
. Wrﬂulauo\“um‘ _S_ta__t.g -TRJ ?.

Q- Maharashtra M
Karnataka 308

Phackhand Gujarat 305

@ Q - Uttar Pradesh 146

@ West Bengal 119

Telangana 77
I, 0’““@ Orissa 70
Naper Movell Andhra Pradesh 65
Maharashtra Q Chhattisgarh 65
Masmbua @ \ [ Tamil Nadu 60

Mudl)vq?rudesh 33

__Punjab 43
Uttarakhand 39

Delhi

YTD 2023 e
+33% YOY Jharkhand

Haryana

Chhattingarh

Asxdhea Pradesh

Goa
Dama & Diu
Assam

Kerala

Tripura

GRAND TOTAL

**YTD sale up to date 31 October 2023



PRANDA

GROUP

India = Prima Art

Outlook FY2023

- Sale increased in Bigger size

Prima Art Class sales 9M/2023 (Value)

A 14%

A 217%
A 53%
— R J
Class A (A0-A3) Class B (A4-A6) Class C (A7-A10)

w2022 #2023

34



—— I ndla - Sale Target

Unit: Million Baht 12M FY2023
~ Expected Lower Target 13%
(+28% YoY)

200

137

HE Target 9M FY2023

i Target Q4 FY2023

. Actual

Forecast Q4 2023

FY2021 FY2022 Actual Target Forecast
IMFY2022 FY2023 FY2023
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United Kingdom - Gemondo

Key Strategic Plan

« Develop and customize product to suit with
each channel and market

« Streamline operation for better resource
allocation under Gemondo’s website ecosystem

- Continue to improve Marketing effectiveness.

36



United Kingdom = Gemondo (cont)

Q GEMONDO

Outlook FY2023 AT R S

SHOP BY CATEGORY

« EXxpect continue improve operation expense
effectiveness

« Adjust pricing to be more competitive.

GEMONDO a n

BLACK FRIDAY] NEW IN JEWELLERY COLLECTIONS WORLD OF GEMS CHRISTMAS I}

Festive Jewellery Style Guide Perfect Christmas gift guide Express yourself necklaces

COLLECTIONS WORLD OF GEIMS

cHnisTaas @

GEMONDO

37



United Kingdom = Gemondo (cont)

Outlook FY2023

* Product in Gemondo Channel - Own Website

ECEEW™ 'THE W\, © j N . ECFQ\WAA THE e
UNIFIER' _ N LIBERATO]{

Focus on Both Contemporary
(Modern) and Classic.

38



* Uﬂlt@d Klnngm - Sale Target

Unit: Million Baht

12M FY2023
Expected Below Target 10%
(+7% YoY)

76
59 HE Target 9M FY2023
25 Target Q4 FY2023
. Actual
Forecast Q4 2023
FY2021 FY2022 Actual Target Forecast

9MFY2022 FY2023 FY2023

39



Omnichannel Distribution - sae Target

GEMONDO

Unit; Million Baht

748

FY2021

1,002

FY2022

Actual
OMFY2022

Target
FY2023

12M FY2023

Expected Below Target 19%
(same as prior year)

Forecast
FY2023

HE Target 9M FY2023

¥ Target Q4 FY2023

. Actual

% Forecast Q4 2023

40
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Market Outlook FY2024 - Macro Economic

 World Economic Outlook mild recession.

UNITED'STATES

MIDDLE EAST AND
2.1:2.9 1.5 WORLD CENTRAL ASIA

5.6

= '-‘tf{:,.‘»—" 3.5 3.9 2.9

L 4 | 3.4
Y ey s ch O 2.0

2022 2023 2024

EURO AREA ‘. %
33 (real GDP growth, percent change) ~ e 2033 v

0.7 1 il

2022 2023 2024

Source: IMF; World Economic Outlook, October 2023
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Market Outlook FY2024 - Thailand

Bank of Thailand predicts 2024 growth

of 4.4%

Estimate includes stimulus schemes

The Bank of Thailand has maintained its GDP growth forecast for next year at
4.4%, inclusive of the government’s economic stimulus measures, says

assistant governor Piti Disyatat.

The Monetary Policy Committee (MPC) voted on Sept 27 to raise its
benchmark interest rate by a quarter-point to 2.5%, the highest level in a

decade.

The MPC also cut its growth forecast for 2023 from 3.6% to 2.8%, yet hiked
its outlook for next year from 3.8% to 4.4%.

Prime Minister Srettha Thavisin and Deputy Finance Minister Julapun
Amornvivat predicted the government's planned 560-billion-baht digital wallet
policy, as well as the expansion of domestic trade and investment schemes,

will lead to economic expansion of 5% next year.

Mr Piti said the government's planned stimulus measures next year will
produce a fiscal multiplier of 0.3-0.6%, meaning for every 100 baht spent the
GDP will increase by 30-60 baht.

Source: bangkokpost.com, October 12, 2023
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Market Outlook FY2024 - Vietham

BUSINESS

2024 GDP growth target feasible: expert

Vietnam has the potential to achieve a GDP growth rate of 6-6.5% in 2024, driven by public investment, consumer spending, import-export
recovery, and monetary policies, said Huynh Hoang Phuong, head of Investment Research and Analysis Division at FIDT JSC.

The GDP growth target set by the National Assembly is feasible, as recent reports on
the global economy indicate signs of recovery, Phuong said.

He added that international organisations like the International Monetary Fund (IMF)
also forecast that Vietnam's economic growth in 2024 will be among the highest in
Southeast Asia.

According to him, the monetary easing policy implemented from mid-2023 would
support growth momentum next year.

Vietnam has the potential to achieve a GDP growth rate of 6-6.5% in 2024. - lllustrative image ; : e .
(Photo: VNA) Meanwhile, the accelerated disbursement of public investment has helped stimulate

the inflows of private capital and foreign investment, contributing to supporting

Hanoi (VNA) - Vietnam has the potential to achieve a GDP_growth rate of 6-6.5% in . ; )
businesses in their recovery and development efforts, he noted.

2024, driven by public investment, consumer spending, import-export recovery, and
monetary policies, said Huynh Hoang Phuong, head of Investment Research and

Analysis Division at FIDT JSC. Source: vietnamplus.vn, November 13, 2023
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Market Outlook FY2024 - India

Goldman Sachs sees India GDP growth at 6.3% in
2024

Updated - November 20, 2023 at 0510 PM.

In the ‘India 2024 outlook’, Goldman Sachs said that repeated supply side shocks are likely to keep headline
inflation above 5.1% in 2024

BY BL MUMBAI BUREAL

Goldman Sachs expects the Indian economy to grow at 6.3 per cent in 2024 riding on
macro-economic resilience and lower vulnerability to external shocks compared to its
peers in the Asia Pacific region.

In its ‘India 2024 outlook’ released today, the global investment bank said that
repeated supply side shocks are likely to keep headline inflation above 5.1 per cent in
2024 with core inflation facing resistance at 4.5 per cent.

With S600 billion of forex reserves, the Reserve Bank of India has ample headroom to
intervene in the forex markets to keep the currency stable.

Source: thehindubusinessline.com, November 20, 2023
45



Market Outlook FY2024 - UK

UK economy forecast to grow by 0.7% in
2024

LONDON, Nov 22 (Reuters) - Britain's economy is forecast to grow by 0.7% in 2024, finance minister
Jeremy Hunt said on Wednesday, citing the latest projections from the Office for Budget Responsibility
(OBR).

The new prediction for growth next year was much weaker than a forecast for an expansion of 1.8% next
year in the OBR's previous outlook published in March.

The OBR forecast economic output would grow by 1.4% in 2025 and by 1.9% in 2026, Hunt said as he gave
a budget speech to parliament. Those forecasts were also weaker than the OBR's previous forecasts of
growth of 2.5% and 2.1% respectively.

Source: reuters.com, November 22, 2023
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Market Outlook FY2024 - Luxury Market

e Growth in overall Luxury market is slow down,

but luxury jewelry category is shines.

BUSINESS

According to Bain & Co,the
Personal Luxury Goods market
is set to slow,with growth of
between 1% and 4% in 2024

The overall global luxury market is expected to reach 1.5 trillion
euros by the end of 2023, accelerated by the Personal Luxury
Goods segment that could reach 362 billion euros, according
to the 22nd luxury market report by Bain & Co. and
Altagamma.

B v the end of this vear, the Personal Luxury Goods market is expected to
see a growth rate of 8% (1) over 2022. Butin 2024, it is forecasted to
see a slower growth of about 1 to 4% over 2023 and hit a figure between 365
and 390 billion euros. These are the conclusions of the 22nd edition of the
Bain & Company Luxury Study, conducted in collaboration with the

Fondazione Altagamma.

The slow growth of this segment in 2024 will start in the very first quarter
due to certain impediments in key luxury markets such as China and the US.
Macroeconomic tensions and fragile consumer confidence may hinder fast
growth in China, while sparse signs of economic recovery will impact it in
the US.

Source: Bain.com, November 14, 2023
Luxuryribune.com, November 15, 2023 47



Market Outlook FY2024 - Luxury Market (cont.)

Regional perspectives: European tourism rebounds, American
spending decelerates, and Chinese consumers fuel the Asian

luxury ecosystem Regional perspectives:

The study shows global luxury tourist purchases have nearly reached

pre-pandermic levels, with untapped potential remaining in manv

European tourism rebounds

areas. Europe has enjoyed a progressive pickup in tourism, driving

American spending decelerates

growth across countries, with long-haul resort locations attracting high

spenders alongside key luxury cities. Even if local aspirational

Southeast Asia experienced positive momentum

customers were impacted by macroeconomic instability, stable top-

customer pools maintained positive momentum contributing to

market growth.

Alternatively, the Americas have seen a deceleration throughout the Categ ory pers peCtiVES .

vear, posting an 8% drop from 2022, as widespread uncertainty

continues to impact aspirational customers’ spending. Top customers Jewel ry shines . consumer q uest for expe riences

remain confident but have maintained their spending abroad, as the

bolsters monobrand stores.

US dollar remains strong against the Euro and price differentials favor

ovVersea purchases.

Southeast Asian countries experienced positive momentum, thanks to

strong intraregional tourism and growing interest from local Source: Bain.com, November 14, 2023
consumers, especially in Thailand. 48



Production Base -saeprediction

Unit: Million Baht

FY2021

. Actual
22 Forecast Q4 2023

2,698

FY2022 Forecast
FY2023

¥ Prediction FY2024

Prediction
FY2024
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Omnichannel Distribution - Thaitland sae prediction

I it: Mill
Unit: Million Baht f Expected +28%

749 704

580

FY2021 FY2022 Forecast Prediction
FY2023 FY2024

Fach
A=nN
£ 2\:,{/

. Actual

Forecast Q4 2023

Prediction FY2024
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Omnichannel Distribution - Vietham sae prediction

Unit: Million Baht

4 cxpected +20%

. Actual

@ Forecast Q4 2023

. Prediction FY2024

FY2021 FY2022 Forecast Prediction
FY2023 FY2024
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Omnichannel Distribution - India sae predictior

L
®

Unit: Million Baht

62

B

FY2021

137

FY2022

175

Forecast
FY2023

f Expected +31%

. Actual

@ Forecast Q4 2023

. Prediction FY2024

Prediction
FY2024
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Omnichannel Distribution - United Kingdom sale prediction

S L7

Unit: Million Baht
rain™

f Expected +19%

FY2021 FY2022 Forecast Prediction
FY2023 FY2024

. Actual
%% Forecast Q4 2023

# Prediction FY2024
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Omnichannel Distribution - sae prediction

Unit: Million Baht

1,002 992

PRiMA

D e S T e

. Actual

% Forecast Q4 2023

PRIMA GOLD + PRIMA DIAMOND + PRIMA ART 748

#= Prediction FY2024

GEMONDO

FY2021 FY2022 Forecast Prediction
FY2023 FY2024



Disclaimer

“In the presentation, even though the slideshow presents for the Pranda, the
presentation still adds a disclaimer stating that the views in a presentation are
our own. Also, the content of this presentation is proprietary and confidential
iInformation of Pranda Jewelry PCL. It is not intended to be distributed to any third
party without any written consent from Pranda Jewelry PCL.”
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