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Human rights policy

Pranda Jewelry Public Company Limited realizes on the business operations with ethics
by being committed to the responsibilities to the society and all stakeholders following Corporate
Governance & Code of Conduct by strictly following the related laws and international principles.
Especially, the Company supports and follows the Universal Declaration of Human Rights and
the United Nations Guiding Principles on Business and Human Rights (UNGPs] and the International
Labor Organization Declaration on Fundamental Principles and Right at Works (ILO).

In order to ensure that the business operations of the Company are not involved in human

rights violations, the following guidelines on human rights are thus determined:

1. Labor rights
1.1 Equal treatment of employees

The Company shall not engage in or support any form of discrimination in hiring,
compensation, overtime work, training, promotion, termination or retirement due to race, nationality,
skin color, religion, gender, disability, social and economic status, culture, marital status and other
characteristics.
1.2 Fair compensation

The Company provides appropriate welfare and promotes morale and motivation in work to
motivate employees to devote their physical and mental strength and work to the best of their ability.
There is a system for evaluating performance and evaluating the performance of personnel in the
organization to be used as a guideline for adjusting salary rates and promoting employees fairly.
There is a salary structure system and salary survey to be used as information for determining

compensation rates for personnel in line with the current and future economic and social conditions.




1.3 Occupational Health and Safety

The Company realizes the importance of product quality, energy and environmental
conservation, global warming, occupational health and safety as part of the business. Therefore, it has
established a quality and environment management system unit. Executives at all levels in the
company are responsible for and are role models in developing and maintaining a quality,
occupational health, safety and environment management system by providing sufficient resources to
enable employees at all levels to participate in implementing the policy, including communicating the
results of the operations of quality, occupational health, safety and environment management to all
relevant parties.
1.4 Employee Training and Development

Training and development of employees in various fields are provided to enable employees to
increase their efficiency in their work and learn their assigned tasks correctly and quickly, and be
ready to perform their duties and take on higher responsibilities in the future.
1.5 Promoting Employee

Relations and Participation Freedom of Association and Collective Negotiation. The Company
supports employees’ freedom of association and has established a Welfare Committee to represent

employees in discussions with management regarding welfare and working environment.

2) Consumer/Customer Rights
2.1 Responsible Production for Consumers/Customers

Consumers/Customers receive quality and safe products by producing products using
standard, safe and verifiable raw materials, complying with laws and industrial standards such as ISO
9001, 14001:2015, providing correct, clear and transparent product information, having a production
process that takes into account the environment, reducing waste and using resources efficiently,
using renewable energy, reducing greenhouse gas emissions, being honest and transparent with
customers, not providing false information, providing product and service guarantees under
appropriate conditions, educating consumers/customers about the safe use of products, and
developing innovations for sustainability, researching and developing products that are friendly to
health and the environment, improving the production process for maximum efficiency, using

technology that helps reduce the impact on nature.




2.2 Developing Customer Satisfaction

Consumers/Customers have the right to participate in expressing their opinions and making
suggestions about products and services in order to use their opinions to develop products and
services for the better, and the right to complain about products and services that are not up to
standard or are not satisfactory, and to receive a response and resolution of problems quickly from
the Company.
2.3 Maintaining Customer Personal Data

Consumers/Customers have the right to be informed about the collection, use and disclosure

of personal data in accordance with the Personal Data Protection Act.

3) Business partners’ rights
3.1 Fair treatment of business partners

Business partners have the right to receive accurate, transparent and complete information.
Business partners must receive accurate, clear and undistorted information about agreements,
business conditions, policies or operating requirements. There must be advance notice of changes in
agreements, conditions or price structures that may affect business partners and the right to receive
equal and non-discriminatory treatment. The right to receive fair and timely compensation,
fair payment terms and must comply with the agreed terms. Avoid late payments or changes in terms
that adversely affect business partners and set appropriate payment periods according to industry
standards. The right to file complaints and receive fair dispute resolution. There are channels for
business partners to report problems. The right to comply with ethical business standards. Business
partners have the right to do business without being pressured to do things that are against ethics,
the law or good governance. Business partners are encouraged to comply with standards such as the
Anti-Corruption Policy and the Code of Conduct. There is no bribery or unfair benefits. The right to
terminate the contract fairly. If it is necessary to terminate the contract, there is a clear process.

Termination of cooperation does not unfairly affect business partners.




3.2 Provision of transparent procurement to promote fair competition

Partners have the right to access information on procurement, the right to compete fairly by
allowing all partners to participate in bidding without discrimination, and no conditions that unfairly
benefit some operators. The selection process is based on clear and measurable criteria. The right to
participate in the selection process transparently, with transparent consideration criteria that are
open to bidders, with a system that can be monitored and verified. The right to file a complaint, with a
mechanism for partners to file a complaint if unfair actions are found. The right to be protected from
corruption and conflicts of interest, no bribes or hidden benefits in the procurement process, with
measures to investigate conflicts of interest (Conflict of Interest Policy), with clear penalties in case of
wrongdoing. The right to receive fair contract terms, no contract terms that take advantage
of partners, with guidelines for treating partners fairly in accordance with international standards.
The right to have equal opportunities in doing business, and no discrimination on the basis of race,
nationality or personal relationship.
3.3 Promoting partners to comply with human rights principles

Partners have the right to be informed of a clear human rights policy from companies that
set policies in line with international standards. The right to participate in a fair and transparent
inspection process. Suppliers have the right to a transparent, impartial and fair human rights audit.
The right to receive fair business conditions that do not violate human rights. Suppliers receive fair
contracts and agreements without oppressive conditions. The right to receive support and
development to improve human rights standards. Suppliers are encouraged to adjust their production
processes to comply with ESG (Environmental, Social, and Governance) standards. The right to raise
concerns and complaints about human rights. Suppliers have channels to raise concerns and
complain about human rights violations without worrying about retaliation. There is an impartial and
effective complaint consideration process. Suppliers are protected by an Anti-Retaliation Policy. The
right to be notified and have an opportunity to correct before being punished. If a supplier does not
comply with human rights principles, they will be warned and have an opportunity to correct before
the company takes disciplinary action. There is a Corrective Action Plan (CAP) to enable suppliers to
develop practices that comply with the standards. The right to do business freely and without coercion
or threats. Suppliers have the right to do business freely, without threats, intimidation or coercion

from the company. There is no coercion to comply with conditions that violate human rights.




4) Community and environmental rights
4.1 Participation in community and environmental development

Communities have the right to receive information and participate in decision-making. They
have the right to access information related to business activities that may affect the environment and
the community's way of life. They are given the opportunity for the community to express their
opinions and participate in decision-making related to various projects.
4.2 Improving the quality of life of people in the community or society

Communities have the right to live in a safe and sustainable environment, to live in a clean,
safe and non-toxic environment, and to have channels for people in the community to express their
opinions and file complaints.
4.3 Listening to opinions and supporting community participation

The Company is committed to respecting the rights of communities and all stakeholders,
emphasizing the importance of treating all parties fairly and without discrimination, supporting
activities that benefit society and the environment by conducting activities that are socially responsible
and promoting collaboration with communities to improve quality of life. The Company operates under
the principles of good governance, emphasizing transparency and disclosure of information related to
business activities, including listening to opinions from stakeholders to ensure that all parties receive

accurate and appropriate information. Participate in development to the fullest

5) Develop and have a comprehensive human rights due diligence process (HRDD)

To identify issues and assess risks and impacts of human rights violations, identify affected
groups or individuals, plan and determine guidelines for resolving and preventing human rights
violations, and monitor and follow up on the results by providing appropriate mitigation processes in

cases where human rights violations occur.
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